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EDUCATION  

Tromso University, Tromso, Norway 
Ph.D. in Marketing, 2009-2011 
 
Nha Trang University, Nha Trang, Vietnam 
MSc. in Fisheries Economics, 2004 - 2007 
B.A. in Fisheries Economics, 1989-1994 
 
RESEARCH INTERESTS  

• Theoretical and field study of marketing and consumer behavior. 
• Customer satisfaction and loyalty 
• Employee’s job satisfaction and loyalty 
 

RESEARCH EXPERIENCE  
• Consumer behavior, RRV 2701, Phase 1, 2004-2008, participant 
• Consumer behavior, RRV 2701, Phase 1, 2009-2012, Chief of Research project 2, 

Component 1. 
• Consumer behavior, Research project at University level, 2012, Chief. 
• Consumer choice and the relationship between consumer satisfaction and loyalty, 

Research project at University level, 2013, Chief. 
• Moderators in the relationship between consumer satisfaction and loyalty, Doctoral 

thesis, Tromso University, Norway, 2009-2011 
 

TEACHING RESPONSIBILITY  

Undergraduate  

• Macroeconomics 

• Marketing research 

• Brand management 

• Consumer behavior 



Graduate  

• Macroeconomics 

• Marketing research 

• Marketing management 
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